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Sales Manager – London
Salary – good basic salary + uncapped and generous commission
Travel Daily was established in 2005 and is one of the world’s leading daily news providers for the B2B travel trade with operations in 
the UK, Middle East, India and Asia with more opening soon. Due to our UK expansion plans, We are looking for a Sales Manager to sell 
advertising across our daily e-Magazine, online TV channel as well our new website. You should have an entrepreneurial, can do attitude 
with a minimum of 18-24 months media sales / advertising sales experience and a proven track record of successful lead sourcing, business 
development, face-to-face presentations and achieving sales targets in either digital or print advertising. Knowledge and contacts in the 
travel/tourism industry is a must.
This is an extremely dynamic role where the right Online Sales Manager / Advertising Sales Manager would join a small but fast moving 
team based in central London where you would have the opportunity to progress quickly if successful.

Other benefi cial experience for the Online Sales Manager / Advertising Sales Manager:
• A proven deal closer 
• Face to face experience 
• Tenacious and hard working 
• Well organised, resourceful and self motivated 
• Be able to work unsupervised 
• Professional sales training (DIPIDA or similar) 
• Be able to work closely with editorial teams 
• A passion for travel/tourism 

To apply for the role of Online Sales Manager / Advertising Sales Manager please send your CV and covering letter by emailing us 
at guillaume@traveldaily.co.uk
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E urostar has launched 
a business campaign 

focusing on its Premier 
classes. The campaign, which 
is deisgned to highlight the 
benefi ts of business travel, 
uses the tagline ‘Let Your Mind 
Explore.’ The new initiative 
will start with a series of TV 
programmes which “top and 
tail” various news bulletins 
on Sky News and Bloomberg 
television channels and 
will run for the next three 
months. “While our business 
traveller fi gures are on the 
increase, many of our key 

corporate and independent 
clients continue to be in the 
position of having to make 
tough decisions about their 
choice of travel class,” said 
Eurostar Director of Sales and 
Marketing, Emma Harris. “That 
is one of the main reasons, 
after extensive research and 
feedback from our business 
travellers, corporate clients 
and business travel agents, 
we have introduced Standard 
Premier, which will perfectly 
complement our existing 
classes.” Click here for full 
story.

 

Eurostar focuses on 
Premier class
Rail company puts spotlight on business travel...

Greentraveller.co.uk launches online ferry 
guide

Turama offers agents chance to win Cook 
Islands accommodation

Airbus starts building 
A350 

A irbus has commenced 
production of its 

A350XWB (extra wide-
bodied) aircraft in 
Germany. 
The first component to 
be built is the 32x6m 
the upper wing section, 
with approximately 100 
employees expected to 
work on production by the 
end of 2010. 
This figure is expected to 
rise to around 500 when 
production reaches full 
capacity. 

Heathrow Airport 
launches annual 
awards

H eathrow Airport has 
launched its annual 

awards for the most popular 
travel accessories. Designed 
to highlight the products 
that make passengers' 
journey better and which are 
available at Heathrow, the 
annual awards feature more 
than 140 items shortlisted 
by a panel of senior industry 
experts. “The Heathrow 
Travel Product Awards 
highlight the best travel 
accessories and gadgets 
available across Heathrow 
and provide passengers with 
an excellent opportunity to 
tell us what they really value 
about travel, ensuring that we 
respond accordingly," said the 
airport’s Retail Concessions 
Director Brian Woodhead. 
Click here for full story.

 

G reentraveller.co.uk 
has launched an online 

ferry journey planner with 
details of more than 80 
ferry journeys between the 
UK, Ireland and continental 
Europe. http://www.

greentraveller.co.uk/
plan-your-journey includes 
detailed information on public 
transport transfers to and 
from the ports, prices, sample 
itineraries, as well as direct 
links to book tickets.

T he Turama Pacifi c Group is 
offering agents the chance 

to be entered into a draw to 
win a week’s accommodation 
in the Cook Islands staying on 
the islands of Rarotonga and 
Aitutaki. The prize includes 
accommodation, tours and 
internal transfers.  A second 
place prize is on offer for one 
of the Cook Islands famed black 
pearl pendants and matching 
earrings from Bergman and 
Sons. To be eligible for the 
draw agents must make their 
bookings through their regular 

travel wholesaler or if they 
do not offer the specials, 
they may contact marketing@
turamapacifi c.co.ck for more 
information, full details of the 
specials and/or assistance.  

The map shows key ferry routes between the UK, 
Ireland and continental Europe

Hurricane Earl gains 
strength 

H urricane Earl is gaining 
strength and tourists 

in North Carolina’s holiday 
islands have been moved to the 
mainland for safety. Meanwhile, 
according to The Mail, winds 
are moving across to the 
Caribbean islands, with the 
Turks and Caicos on high alert. 
Click here for full story.
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WINDOW SEATWINDOW SEAT

Love is in the air
SAS Scandinavian Airlines is hoping to host the 
world’s fi rst same-sex wedding in the air this year. 
The nuptials are set to take place onboard an 
Airbus A340 between Stockholm and New York 
on 6 December. “Airlines, including SAS, have 
organised weddings onboard fl ights for decades, 
but we would be the fi rst in the world to organise 
a same-sex wedding in the air,” said SAS Chief 
Commercial Offi cer SAS Robin Kamark. “SAS is 
the national airline of three of the world’s most 
liberal and progressive countries in the world, 
especially when it comes to LGBT rights, so we 
feel this is a natural celebration of love.” To fi nd 
the couple, the airline has launched a major social 
media campaign, Love is in the air (www.fl ysas.
com/love).

Airport slide
Bored passengers at Singapore Changi’s Airport 
can play on the newly erected slide. Standing 
at 12metres, the new feature at T3 can shoot 
passengers down its jumbo twister slide at almost 
six metres per second. The unusual airport activity 
costs £14 for two rides, according to news.com.au. 

  Sheraton set to open eight China hotels 
by year-end 

Starwood Hotels and Resorts has announced plans 
to open eight more Sheraton-branded properties in 
China before the end of 2010, and another 18 by 
2015.  

  Kingfi sher plans to raise £230 million
Kingfi sher Airlines has announced plans to raise 
up to US$356 million (£230m) in a share sale. The 
Indian carrier said that it was planning to generate 
US$250 million from the sale of global depositary 
receipts (GDR), and a further INR5 billion (US$106 
million) through a domestic share offering, subject to 
regulatory approval. 

  W Hotels unveils details of Southeast 
Asia’s fi rst aWay Spa 

W Hotels has unveiled details of its signature aWay 
Spa at the Retreat Koh Samui – the fi rst W Retreat 
in Southeast Asia. Slated to open in late 2010, aWay 
Spa will offer 576m² of indoor and outdoor treatment 
areas. Housed in fi ve treatment pavilions, all seven 
treatment rooms offer ocean views. 

  Redbury Hollywood set for opening
The Redbury in Hollywood California is the latest 
addition to the SBE Hotel Collection. Situated at 
the iconic convergence of Hollywood and Vine, The 
Redbury is set to open in September and will have a 
range of guest suites, amenities, and services. 

nternational nternational 
briefsbriefs

Click Here! 
to watch today’s TDTV 

New Zealand prepares for World Cup

N ew Zealand is preparing 
for the infl ux of tourists 

expected in the run up to 
the 2011 Rugby World Cup. 
Out of the 85,000 rugby 
supporters expected to 
attend the tournament from 
outside New Zealand, which 
is the third largest sporting 
event in the world, 25,000 
will be fans from England, 
Wales, Scotland and Ireland. 
“England fans have been 
early as we expected to 
confi rm their place at key the 
matches next year and we 
have already sold over 3000 
tickets,” said England Rugby 
Travel Head of Sales Justin 
Hopwood. 
“Those Rugby fans can 
now sit back, knowing all 
their travel and tickets are 
sorted and enjoy watching 

their team in the build up 
to the tournament as the 
next year promises to be 
one of the most exciting for 
international rugby. 
Many more are already 
turning their attention to 
Rugby World Cup 2011 and 
starting their plans for the 
Tournament with it being 
just one year away and the 
2010/11 rugby season now 
kicking off.” Click here for 
full story.

 

Hyatt New Orleans is 
rebuilt

T he 31-storey Hyatt Regency 
New Orleans which 

was damaged by Hurricane 
Katrina in 2005 is undergoing 
renovation. The 1,193 property 
is set to be reopened next 
Autumn. 
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Did you know you can change the way 
you receive TDUK? For quicker, easy 
opening of our PDF e-news magazine, 
you can select our Attachment version. 
If you want to cut down on the size 
of email you receive, you can choose 
our Link version. To change the way 
you receive TDUK, simply follow 
the link from today’s email. For more 
information, please email us at info@
traveldaily.co.uk

Change 
the way 

you receive 

TDUK!

Adobe Reader 9.3
Having trouble downloading TDUK? Read 
our daily e-news magazine with the lastest 
version of Adobe Reader - CLICK HERE to 
downloaded Adobe Reade 9.3 for free.

Travel Daily Media Group was established in 2005 and today has 
become one of the world’s leading digital online media publishers 
providing news to the travel trade in four global regions. The business 
publishes Travel Daily Asia, Travel Daily India, Travel Daily Singapore, 
Travel Daily Middle East, Travel Daily UK, and produces TDTV.tv. 

We are searching for an established media representation company 
ideally from within the travel & hospitality sector, or an individual whom 
wants to branch out into media sales.  This role as our media rep for your 
country or region requires a highly motivated and dynamic individual(s) 
who would be responsible for advertising sales and promotions for our 

Ideally, you will have had  a minimum 12 months experience in the media 

within the travel & hospitality sector, with a proven track record at 
lead sourcing, cold calling, client presentations. You must be able to 
demonstrate the over achievement of sales targets, company goals and 
objectives. 

 gary@traveldailymedia.
com, or call Gary Marshall, Managing Director, on +44 755 316 3022

 Australia,  New Zealand,  USA,  

South America,  Europe,  South Africa,  Japan,  

 India,  Russia   UAE &   

Traveldaily.co.uk; Traveldailyasia.com; Traveldailyme.com; 
Traveldailysingapore.com; Traveldailyindia.com, tdtv.tv

EXECUTIVE

Robert Allton  has been appointed as the General Manager for 
two presti gious properti es in the Cheval Residences portf olio: 
Cheval Thorney Court; and Cheval Hyde Park Gate.  Allton joins 
Cheval Residences from Stapleford Park in Leicestershire, an 
independently owned hotel golf and country club, where he was 
General Manager.  With more than 29 years of management 
experience within an extensive range of luxurious faciliti es, Allton  
has previously managed a £45 million pound portf olio of assets for 
the Brunei Investment Agency near Ascot. 

Andrew Doncaster has been made Head of Sales at the 
internati onal leisure car rental brand Alamo Rent A Car. Doncaster 
brings nearly 20 years experience in the rental industry and is 
focusing on developing sales opportuniti es for the Alamo brand, 
throughout the region. Prior to joining Alamo, Doncaster was a 
consultant for the car rental industry, most recently, helping to 
increase revenue for a Sixt franchisee in Ireland. He also spent more 
than 10 years at Budget Rent a Car, beginning as a general manager, 
before becoming Director of Internati onal Leisure, implementi ng a 
sales strategy for the EMEA region, and then taking up the role of 
Internati onal Sales Director. “Andrew is already playing a key role in 
helping us build on the market leading positi on of the Alamo brand 
in the EMEA region,” said EMEA Franchising Director Neil 
Summerville. “He is the driving force behind our highly successful 
Alamo sales team, identi fying and maximising new opportuniti es in 
growing EMEA markets.”

Beverly Hurley has been appointed Chair of East of England 
Tourism. The positi on comes into eff ect from 1 September 2010 
following the decision of the previous Chair Dr Derek Langslow to 
reti re aft er four and a half years in the role.Hurley has successfully 
led many businesses prior to being appointed chief executi ve of 
YTKO, a business consultancy specialising in creati ng and growing 
successful private sector businesses. She is an Enterprise Fellow at 
the University of East Anglia, a member of the European Centre for 
Women in Technology, and a Women's Enterprise ambassador.  In 
2010 she was honoured by the Queen’s Award for Enterprise 
Promoti on. 

APPOINTMENTS

Hilton to manage King Hussein convention 
centre

H ilton Worldwide 
has commenced 

management of Jordan’s 
Dead Sea King Hussein 
Bin Talal Convention 
Centre, one of the largest 
convention centre’s in the 
Middle East region. “This 
partnership will leverage 
the Hilton brand’s global 
expertise and innovative 
leadership in meetings and 
large scale events for the 
benefi t of the region as 
Jordan continues its growth 
in this segment,” said  
Hilton Hotels and Resorts 
brand Global Head Dave 
Horton. "Hilton is the leader 
in global hospitality and we 
are excited to expand our 
portfolio in this market.” 

Help for heroes

H eathrow Express has 
increased its Armed Forces 

discount to 50%. "We have 
always offered a discount for 
the Armed Forces to show 
our support for this country's 
service personnel,” said 
Heathrow Express Managing 
Director Richard Robinson. 
“In the return to work after 
the summer and in the run 
up to Christmas, charity 
giving is often brought to the 
attention of the public, so we 
have picked this last quarter 
of 2010 to make signifi cant 

enhancements to our assistance 
for Help for Heroes.” The HM 
Forces discount has risen by 
16% for adult express class 
tickets and 10% of these sales 
will be donated to the Help for 
Heroes charity. 
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